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Parliament expanded marketing support to Los Angeles, San Francisco, San 
Diego and Hawaii during QI 1990. It was felt the cosmopolitan nature 
and Box category growth in these markets afforded Parliament an 
opportunity to build upon the relative success achieved in its Northeast 
pocket of strength. All emphasis was placed on improving distribution 
and inventory levels for Parliament Box Kings with Parliament 100's 
substituted in Hawaii. Since Section 55 is essentially the Los Angeles 
trading area, we are able to look at new Nielsen data for this market. 
The impact on brand performance and distribution is summarized below. 


Summary 

• In the Los Angeles expansion market (Section 55), Parliament 

responded well to broader marketing support. Despite distribution, 
promotional and advertising emphasis on Box Kings, year-to-date 
Nielsen share (1.0%) is +0.1 share point ahead of 2nd half 1989 on 
the strength of Parliament's more developed Soft Kings and 100's 
packings. 


year-to-date Box Kings shipments to Los Angeles (+28.1%), San 
Francisco (+16.0%) and San Diego (+81.6%) are ahead of last year. 
This appears largely a function of distribution and retail 
inventory gains. 
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• New Nielsen confirms Parliament Box Kings distribution (43%) 

advanced +12 points over pre-expansion levels with smaller gains 
noted on Soft Kings (+2 points) and 100's (+5 points). 
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• In Hawaii, where distribution efforts emphasized Parliament 
100's, SPACE distribution (61%) expanded +22 points over 
November 1989 with grocery (+28 points) realizing the 
strongest gains by trade class. 


Unlike other expansion areas, SPACE also reports stronger 
distribution for Soft Kings across all class of trade. 
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FINDINGS 


• In the Los Angeles expansion market (Section 55), 

Parliament responded well to broader marketing support 
with monthly Nielsen shares in 1990 all above trend for 
the brand. 
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• New Nielsen share growth has primarily come from 
Parliament's more developed Soft Kings and 100's 
packings despite distribution, promotional and 
advertising emphasis on Box Kings. Parliament's 
year-to-date Nielsen share in Section 55 (1.04%) is 
above second half 1989 for Box Kings (+0.01 points), 
Soft Kings (+0.05 points) and 100's (+0.03 points). 
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• By trade class. Soft Kings and 100's Nielsen share 

growth has been stronger in the pack oriented grocery 
and convenience outlets. 
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• Year-to-date shipments of Parliament Box have increased 
sharply from year-ago in each expansion market, largely 
a function of distribution and retail inventory gains 
for the packing. Volume promoted with Parliament's 
multi-pack free video in May and B2GF headphone in July 
also emphasized the Box King packing. Bear in mind 
that Box Kings represents only a small portion of total 
brand share in these expansion markets. 
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EXPANDED DISTRIBUTION 


• San Francisco SPACE distribution for Parliament Box 
Kings (82%) expanded +33 points, twice the gain 
reported in San Diego and Los Angeles (+17/18 points). 
Nielsen data in Section 55 suggest more moderate gains 
were achieved (+12 points) to 43%. 
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• By trade class, distribution gains on Box Kings in San 
Francisco outpaced advances in Los Angeles and San 
Diego, though all have benefited. Grocery (+26 points) 
and convenience stores (+27 points) realized the 
strongest SPACE distribution gains from this 
initiative. 
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• In Hawaii where distribution efforts emphasized 

Parliament 100's, SPACE distribution (61%) expanded + 22 
points over November 1989 with grocery stores (+28 
points) realizing the strongest gains. 

Unlike other expansion areas, SPACE also reports 
stronger distribution for Soft Kings across all classes 
of trade. PARLIAMENT 100’S 
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INVENTORY GAINS 

• Parliament's 3MM share of visual and total inventory in 
Section 55 improved +0.4 share points over 
pre-expansion levels. These gains, like market share, 
include Soft Kings and 100's despite expansion emphasis 
on Box Kings. 
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